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Without the
next cocoa
farming generation,

There is

no chocolate ... .
there is

NO COCOa.
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progress -
" by the end of 2017
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We are working towards
our:goal of-reaching

‘cocoa
200K farmers
and 1M community
members by2022

““and ulﬁfriatéiy soureing : -

all tocoa sustainably,
mainly through Cocoa Life. ,

36%

sustainably
sourced cocoa

(vs. 21% in 2016)

120,500

farmers
(1 31% from 2016)

1,085

communities
(126% from 2016)

Net income from cocoa

Cocoa productivity
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Alpenmilch

Alpine Milk
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A Q = www.milka.com
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Kalshelia Lloyd
Marketing —

»

Ricardo Quintero
RDQI - Colombia

llona Simcoe
RDQI - Canada
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Colin Antoni David Whitworth
ISC — Australia Finance - UK

Caroline Decker
Strategy — US

Herb Smith
Procurement — US

Chelsea Briner
CS&L-US

Michelle Santillan
Marketing — Philippines
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AMBASSADORS
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Ambassador Press trip

program and
political stakeholder

event

Media und SoMe
Milka joins
Cocoa Life

Trip with
trading partners

World Cocoa
Conference

Farmer visit
in“plants

International Sweets
and Biscuits Fair (ISM)
and International
Green Week







